
*Based on Oct 2025 survey to GHA DISCOVERY members in
 EN, DE, SP, ZH and JP with D$10 incentive. 4.2K responses analysed.

“It expresses my 
identity and values.”

HOW IMPORTANT IS TRAVEL?

TRAVEL  DESTINATIONS IN 2026

JAPAN CHINA THAILAND AUSTRALIAUSA

IT’S PERSONAL 
Travellers design trips that 
express who they are, not where 
they go.

NEW FRONTIERS
Exploration will rule with travellers 
seeking new places and splurging 
only on quality.

SLOW AND STEADY
Meaningful, unplanned and 
restful trips with safety and 
comfort in mind are key.

TRAVEL PREFERENCES

2026 TRIPS PLANNED

42% international

6 trips planned

Business Travel Leisure Travel

O�-the-beaten path
Smaller cities and 

rural escapes

 Room �rst 
Quality upgrades rather 

than splurge freely

60%

Time-savers
Concierge services, 

private transfer, priority access

Exclusivity
Special access to 

experiences

HOW THEY CHOOSE HOTELS

Location and neighbourhood 42%
Loyalty programme 39%
Price 36%

TOP PRIORITIES FOR TRAVELLERS

Hotel quality 86%
Selective splurging 79%
Safety and comfort 57%
Cultural curiosity 41%

WHERE THEY BOOK HOTELS
Loyalty programme website or app 42%
Hotel website or app 30%

7%Online travel agent or tour operator site

60% 50%

THE RISE OF AI

61% of travellers use AI for trip planning 

79% of Gen Z travellers plan trips using AI

79% are comfortable with the idea of an AI concierge

2026 GLOBAL TRAVEL TRENDS*

65%
“It matters more than 
career or education 

milestones.”

44%

4 trips planned 

93% international

62%
prefer new places, a trend shared 
across generations and countries

79%
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